
Y10 Bs Mocks Bridging work instructions. 

Dear GCSE Business Students, 

After marking your mocks, all teachers have identified that all students need to revisit key 
concepts learnt in year 10 as well as practice exam technique focussing on A02 & A03.  

Please see instructions below 

Rate your own learning!!! 

Have a wonderful break, 

Mrs Gibson and Miss Victory 

Activities in your pack: Instructions Resources 

Knowledge blocks Complete all 5 knowledge 
blocks, more than once. Do 
them again and again to 
improve memory.  

• Year 10 business exercise book &
resources on Teams

• Business as usual YouTube channel
• BBC Bitesize
• Taking the biz Youtube channel
• GCSEPoD

AO2 and AO3 case 
studies 

Complete at least 3 out of 5 
case study activities.  

• Structure templates & AO marking grid
• Exam technique business teacherT

Task Completed RAG 

1.1 Knowledge block 

1.2 Knowledge block 

1.3 Knowledge block 

1.4 Knowledge block 

1.5 Knowledge block 

1.1 Clear revise case study 

1.2 Clear revise case study 

1.3 Clear revise case study 

1.4 Clear revise case study 

1.5 Clear revise case study 

https://www.youtube.com/channel/UC6ge7hG78ys_wERt4SbZQWg
https://www.bbc.co.uk/bitesize/examspecs/z98snbk
https://www.youtube.com/@TakingTheBiz
https://www.youtube.com/@BusinessTeacherT
Deborah Gibson
Cross-Out



THEME 1 INVESTIGATING SMALL BUSINESS

1.1 ENTERPRISE AND 
ENTREPRENEURSHIP

1.1.1 THE DYNAMIC NATURE OF BUSINESS 1.1.2 RISK AND REWARD

1.1.3 THE ROLE OF ENTERPRISE

WHY NEW IDEAS COME ABOUT

HOW NEW IDEAS COME ABOUT

RISK

REWARD

THE PURPOSE OF BUSINESS ACTIVITY

ENTREPRENEURS



THEME 1 INVESTIGATING SMALL BUSINESS

1.2 SPOTTING AN 
OPPORTUNITY

1.2.1 CUSTOMER NEEDS

1.2.2 MARKET RESEARCH

1.2.3 MARKET SEGMENTATION

1.2.4 COMPETITIVE ENVIRONMENT

IDENTIFYING CUSTOMER NEEDS

THE IMPORTANCE OF UNDERSTANDING CUSTOMERS

PURPOSE

METHODS OF RESEARCH

IDENTIFYING MARKET SEGMENTS

MARKET MAPPING

STRENGTHS AND WEAKNESSES 
OF COMPETITORS

THE IMPACT OF COMPETITION

USING DATA



THEME 1 INVESTIGATING SMALL BUSINESS

1.3 PUTTING AN 
IDEA INTO PRACTICE

1.3.1 AIMS AND OBJECTIVES

1.3.2 REVENUES, COSTS & PROFIT

1.3.3 CASH AND CASH FLOW

1.3.4 SOURCES OF FINANCE

START UP AIMS AND OBJECTIVES

REVENUE

PROFIT

THE IMPORTANCE OF CASH

CASH FLOW FORECAST

SHORT TERM LONG TERM

COSTS

BREAK EVEN



THEME 1 INVESTIGATING SMALL BUSINESS

1.4 MAKING THE 
BUSINESS EFFECTIVE

1.4.1 OPTIONS FOR SMALL/START UP BUSINESS

1.4.2 BUSINESS LOCATION

1.4.3 THE MARKETING MIX

1.4.4 BUSINESS PLANS

LIMITED / UNLIMITED LIABILITY

FACTORS INFLUENCING 
LOCATION:

WHAT IS THE MARKETING MIX?

HOW THE MARKETING MIX WORKS TOGETHER

THE ROLE AND IMPORTANCE OF A BUSINESS PLAN

INTERNET / ECOMMERCE

TYPES OF OWNERSHIP

FRANCHISES



THEME 1 INVESTIGATING SMALL BUSINESS

1.5 UNDERSTANDING 
EXTERNAL INFLUENCES

1.5.1 STAKEHOLDERS

1.5.2 TECHNOLOGY

1.5.3 LEGISLATION

1.5.4 THE ECONOMY

WHO ARE THE STAKEHOLDERS?

TYPES USED:

CONSUMER LEGISLATION

EMPLOYEE LEGISLATION

INCOME / UNEMPLOYMENT

IMPACT OF TECHNOLOGY

1.5.5 EXTERNAL INFLUENCES
THE IMPORTANCE OF EXTERNAL INFLUENCES

INTEREST RATES

EXCHANGE RATES TAXATION

INFLATION
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